Promotion is a type of communication between the buyer and the seller. The
seller tries to persuade the buyer to purchase their goods or services through
promotions. It helps in making the people aware of a product, service or a
company. It also helps to improve the public image of a company. This
method of marketing may also create interest in the minds of buyers and can
also generate loyal customers.

Types of Promotion

Advertising

Advertising means to advertise a product, service or a company with the help
of television, radio or social media. It helps in spreading awareness about the
company, product or service.

Direct Marketing

Direct marketing is a form of advertising where organizations communicate
directly to customers through a variety of media.

Sales Promotion

Sales promotion uses both media and non-media marketing communications
for a pre-determined, limited time to increase consumer demand, stimulate
market demand or improve product availability.

Personal Selling

The sale of a product depends on the selling of a product. Personal Selling is
a method where companies send their agents to the consumer to sell the
products personally.

Public Relation

Public relation or PR is the practice of managing the spread
of information between an individual or an organization (such as a business,
government agency, or a nonprofit organization) and the public.



vertical marketing system (VMS) is one in which the main members of

a distribution channel—producer, wholesaler, and retailer—work together
as a unified group in order to meet consumer needs. ... In a corporate
VMS, one member of the distribution channel owns the other members.

There are three different types of vertical marketing systems:
A corporate system,
A contractual system,

An administered system.
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