The five product levels are:

Core benefit:

The fundamental need or want that
consumers satisfy by consuming the
product or service. For example, the need to
process digital images.

Generic product:

A version of the product containing only
those attributes or characteristics
absolutely necessary for it to function. For
example, the need to process digital images
could be satisfied by a generic, low-end,
personal computer using free image
processing software or a processing
laboratory.

Expected product:

The set of attributes or characteristics that
buyers normally expect and agree to when
they purchase a product. For example, the
computer is specified to deliver fast image
processing and has a high-resolution,
accurate colour screen.

Augmented product:

The inclusion of additional features,
benefits, attributes or related services that
serve to differentiate the product from its
competitors. For example, the computer
comes pre-loaded with a high-end image
processing software for no extra cost or at
a deeply discounted, incremental cost.
Potential product:

This includes all the augmentations and
transformations a product might undergo in
the future. To ensure future customer
loyalty, a business must aim to surprise and
delight customers in the future by
continuing to augment products. For
example, the customer receives ongoing
image processing software upgrades with
new and useful features.

What Is Supply Chain Management (SCM)?
Supply chain management is the
management of the flow of goods and
services and includes all processes that
transform raw materials into final products.
It involves the active streamlining of a
business's supply-side activities to
maximize customer value and gain a
competitive advantage in the marketplace.

SCM represents an effort by suppliers to
develop and implement supply chains that
are as efficient and economical as possible.
Supply chains cover everything from
production to product development to the
information systems needed to direct these
undertakings.
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