Product Marketing

The entire process, right from the market
analysis, to delivering product to the
customer and receiving feedback, is called
product marketing. The process is aimed at
finding out the right market for its product
and its placement in such a way that it gets
good customer response. It entails
promotion and sale of a product to its target
audience, i.e. prospective and existing

buyers.

Various activities involved in the product
marketing involves analysis of the market,
identification of consumer demand,
designing and development of product,
pricing, pitching of a new product,
communicating, advertising, positioning,
distributing, selling, review and feedback.

Example: Marketing for tangible objects like
books, handbags, laptops, mobiles, clothes
and so on.

Service Marketing

When a person or business entity promotes
services it offers to its customers or clients,
it is known as service marketing. It is aimed
at providing solutions to the problems or
difficulties of the clients. It includes both
business-to-business (B2B) and
business-to-consumer (B2C) marketing.

A service is an act of performing something
for someone in exchange for adequate
consideration. It is intangible, consumed at
the time of its production, can’t be
inventoried and resold. Each service offering
is unique in itself because it cannot be
repeated exactly alike, even if the service Is
rendered by the same person.

Example: Marketing of professional
services, beauty parlours or salon, spa,
coaching centres, health services,

telecommunication, etc.
service can be anything that is done for the

client's satisfaction whereas the product
design is concerned with arranging the parts
of product and business knowledge to
generate ideas and concepts and change
them into physical and usable products.
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