Shambhunath College of Education
DEPARTMENT OF BUSINESS ADMINISTRATION
LESSON PLAN FOR THE YEAR 2023-2024

Class: BBA 2nd Sem         Section: A & B		No. of Lectures/week: 5 (Theory)
Subject: Marketing Theory and Practices		Course Code: F010202T-B
Total No. of Lectures required as per curriculum: 30 hours 
Faculty Name: Dr. Vineet Pandey, Associate Professor SCE
Course outcomes:
· The aim of the course is to build knowledge and understanding of Marketing management
                   among the student. 
· The course seeks to give detailed knowledge about the subject matter by instilling them basic 
                   ideas about Marketing Theory and Practices.        
· To provide knowledge about market segmentation and marketing mix.
· To give an overview about marketing research.

	S.No.
	Description of Topic
	No. of hours
	Date
	Students  Role
	Mode of Delivery

	
	
	Theory
	
	
	

	
	 UNIT-I
	
	
	
	

	1
	Marketing: Definition
	1
	29-01-2024
	Participative
	Lecture

	2
	nature, scope & importance of Marketing Management,
	2
	30-01-2024 31-01-2024
	Participative
	Lecture

	3
	Need, Want and Demand , Value, Satisfaction
	1
	01-02-2024
	Participative
	Lecture

	4
	Core concepts of marketing selling concept, production concept,
	2
	02-02-2024 05-02-2024
	Participative
	Lecture

	5
	Modern marketing concept, Societal marketing.
	1
	06-02-2024
	Participative
	Lecture

	6
	Revision
	2
	07-02-2024 08-02-2024
	Participative
	Lecture

	
	 UNIT-II
	
	
	
	

	7
	Segmentation: Concept, basis of segmentation, Importance in marketing
	1
	09-02-2024
	Participative
	Lecture

	8
	Targeting: Concept, Types, Importance;
	1
	11-02-2024
	Participative
	Lecture

	9
	Positioning: Concept, Importance,
	1
	12-02-2024
	Participative
	Lecture

	10
	Brand positioning, Repositioning
	2
	13-02-2024 15-02-2024
	Participative
	Lecture

	11
	Revision
	1
	16-02-2024
	Participative
	Lecture

	
	UNIT-III
	
	
	
	

	12
	Marketing Mix: Product: Product Mix
	1
	19-02-2024
	Participative
	Lecture

	13
	New Product development
	2
	20-02-2024 21-02-2024
	Participative
	Lecture

	14
	levels of product, types of product
	2
	  22-02-2024           
  23-02-2024    
	Participative
	Lecture

	15
	Product life cycle and strategies
	1
	26-02-2024  
	Participative
	Lecture

	16
	Branding and packaging
	1
	27-02-2024  
	Participative
	Lecture

	17
	Distribution: Concept, importance and different types of distribution channels
	1
	28-02-2024  
	Participative
	Lecture

	18
	Price: Meaning, objective, factors influencing pricing
	2
	29-02-2024 01-03-2024    
	Participative
	Lecture

	19
	Methods of pricing
	1
	04-03-2024    
	Participative
	Lecture

	20
	Promotion: Promotional mix, tools and objectives
	2
	05-03-2024 06-03-2024        
	Participative
	Lecture

	21
	Media selection & management
	1
	07-03-2024    
	Participative
	Lecture

	22
	Revision
	1
	11-03-2024    
	Participative
	Lecture

	
	UNIT-IV
	
	
	
	

	23
	Marketing Research: Importance, Process & Scope
	2
	12-03-2024 13-03-2024        
	Participative
	Lecture

	24
	Marketing Information Systems: Meaning Importance and Scope
	2
	14-03-2024 15-03-2024                
	Participative
	Lecture

	25
	Consumer Behavior: Concept, Importance
	2
	18-03-2024 19-03-2024                
	Participative
	Lecture

	26
	Factors influencing consumer behavior
	2
	20-03-2024
21-03-2024                
	Participative
	Lecture

	27
	Marketing Research: Importance, Process & Scope
	2
	22-03-2024 27-03-2024                
	Participative
	Lecture

	28
	Marketing Information Systems: Meaning Importance and Scope
	2
	28-03-2024 29-03-2024                
	Participative
	Lecture

	29
	Consumer Behavior: Concept, Importance
	2
	01-04-2024 02-04-2024                 
	Participative
	Lecture

	30
	Factors influencing consumer behavior
	2
	03-04-2024
04-04-2024                                  
	Participative
	Lecture

	31
	Revision
	1
	05-04-2024                 
	Participative
	Lecture

	32
	Comprehensive Revision Session
	5
	08-04-2024 16-04-2024
	Participative
	Lecture

	
	TOTAL:
	52
	
	
	



Suggested Readings:
1. Marketing Mgt. by Philip Kotlar (PHI) 
2. Marketing by Etzet, Walker, Stanton 
3. Marketing Management by Rajan Saxena

       
    Date:	
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    Signature of Coordinator/Head       			                         Approved by Principal			
Shambhunath College of Education
DEPARTMENT OF BUSINESS ADMINISTRATION
LESSON PLAN FOR THE YEAR 2023-2024

Class: BBA 6th Sem         Section: A & B		No. of Lectures/week: 5 (Theory)
Subject: Project Management		Course Code: F010601T-B
Total No. of Lectures required as per curriculum: 30 hours 
Faculty Name: Dr. Vineet Pandey, Associate Professor SCE

Course outcomes:
· Students will be able to understand the characteristics of project and project management knowledge.
· The students will understand the managerial process along with Tools and techniques used in project management knowledge. 
· Student will understand the scheduling and monitoring processing project they will be able to apply part and CPM method for project scheduling.
· Student will understand the perspectives in which optimum decisions are to be taken in case of risks with plant activities in project.

	S.No.
	DescriptionofTopic
	No. of hours
	Date
	Students Role
	Mode of Delivery

	
	
	Theory
	
	
	

	
	 UNIT-I
	
	
	
	

	1
	Definitions and characteristics of project
	1
	29-01-2024
	Participative
	Lecture

	2
	Types of projects project life cycle
	2
	30-01-2024 31-01-2024
	Participative
	Lecture

	3
	Project Management process introduction 
	1
	01-02-2024
	Participative
	Lecture

	4
	Tools and techniques of project management
	2
	02-02-2024 05-02-2024
	Participative
	Lecture

	5
	Project team and scope of project management
	1
	06-02-2024
	Participative
	Lecture

	6
	Project organization & Revision
	2
	07-02-2024 08-02-2024
	Participative
	Lecture

	
	 UNIT-II
	
	
	
	

	7
	Identification generation of Ideas approaches to project a spring and selection
	1
	09-02-2024
	Participative
	Lecture

	8
	Project  rating index market and demand analysis
	1
	11-02-2024
	Participative
	Lecture

	9
	Project risk management
	1
	12-02-2024
	Participative
	Lecture

	10
	Demand analysis techniques survey and Trend projection method
	2
	13-02-2024 15-02-2024
	Participative
	Lecture

	11
	Revision
	1
	16-02-2024
	Participative
	Lecture

	
	UNIT-III
	
	
	
	

	12
	Project costing fundamental components of project cost
	1
	19-02-2024
	Participative
	Lecture

	13
	Types of cost direct indirect recurring non recurring
	2
	20-02-2024 21-02-2024
	Participative
	Lecture

	14
	Fixed variable normal expedites cost 
	2
	  22-02-2024           
  23-02-2024    
	Participative
	Lecture

	15
	Project financing, budgeting
	1
	26-02-2024  
	Participative
	Lecture

	16
	Sources of finance
	1
	27-02-2024  
	Participative
	Lecture

	17
	social cause benefit analysis (SCBA)
	1
	28-02-2024  
	Participative
	Lecture

	18
	Project scheduling and network analysis
	2
	29-02-2024 01-03-2024    
	Participative
	Lecture

	19
	Steps in project scheduling, network design
	1
	04-03-2024    
	Participative
	Lecture

	20
	Introduction to CPM and part
	2
	05-03-2024 06-03-2024        
	Participative
	Lecture

	21
	Revision
	1
	07-03-2024    
	Participative
	Lecture

	
	UNIT-IV
	
	
	
	

	22
	Monitoring and control planning
	1
	 11-03-2024
	Participative
	Lecture

	23
	Monitoring and control cycle, 
	1
	12-03-2024 
	Participative
	Lecture

	24
	Project management information system milestone analysis
	1
	13-03-2024 
	Participative
	Lecture

	25
	Tracking Gantt chart, Earned value analysis (EVA)
	2
	14-03-2024
15-03-2024 
	Participative
	Lecture

	26
	Planned Value (PV), Earned Value (EV)
	2
	18-03-2024 19-03-2024                
	Participative
	Lecture

	27
	Cost Variance (CV), Schedule Variance (SV)
	2
	20-03-2024
21-03-2024                
	Participative
	Lecture

	28
	Cost Performance Index (CPI), Schedule Performance Index (SPI)
	2
	22-03-2024 27-03-2024                
	Participative
	Lecture

	29
	Project Termination: Types of termination
	2
	28-03-2024 29-03-2024                
	Participative
	Lecture

	30
	Project termination process
	2
	01-04-2024 02-04-2024                 
	Participative
	Lecture

	31
	Comprehensive Revision Session
	5
	03-04-2024
08-04-2024                                  
	Participative
	Lecture




Suggested Readings:
1. Project Management- A Managerial Approach: Jack R. Meredith Broyhill Samuel J. Mantel, Jr (John Wiley and Sons) 
2. Project Management: Mr. Sanjeev Marvah- (Wiley Dreamtech)
3. Project- Preparation, Appraisal, Budgeting and Implementation: Chandra Prasanna 
4. Project Management Core Text Book : M R Gopalan (Wiley)
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